
Fact #4 
The travel spending rules

First: Get people to stop. 
Second: Get them to stay two hours & spending 
will double. 
Third: Overnight visitors spend four times that of 
day visitors.
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Fact #5 
Best attractions: Private sector

You MUST promote your local businesses that 
make you worth a special trip - or a stop. 

Orlando • Branson • Napa Valley • Nashville
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Billboard rule: Tell us WHY we should take the next exit.
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Side trip: billboard rules

64

65 66



67

[Pahrump billboard]
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Bottom line: 
So far, we Love the Life!
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Very nice! Excellent.
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Also very, very nice!
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Schools look very nice as well.
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Cardinals fans, Arizona thanks you!
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Stunning! “Love the life!”

74

Excellent “place identifier” signage throughout town!
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How about “we LOVE our parks - a few rules to keep in mind”
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A stunning park.
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The Very Best of Luverne: 
- The Wayside Chapel 
- “Riverside Park” & Redbird Field
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A river trail? What a shame this isn’t monetized or an asset somehow.
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Do you have some hydro-electric power?
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What a great place to raise a family!
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Anything happen here? Pheasant hunting area? Tell us more!

84



Redo the Skydive Adventures sign. You can’t read it from 20’ away.
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85

FBO? Fuel? Tie-downs? Flying lessons? Add some signage!
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86

Still in business? Add a brochure holder. Sign. Information. Anything!
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87

There’s suppose to be a fairgrounds here somewhere.

88

How about some signage - if this is the fairgrounds?
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Open to the public? Anything to see or do? Hours? Days? Invite us back!
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This must be the fairgrounds.
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Add a readerboard of events! Invite us back!
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Anything happen here? Is this a steeple chase track?
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93

Awesome!

94

Fix the sign!
28

95

How fun!

96



The Very Best of Luverne: 
- The Wayside Chapel 
- “Riverside Park” & Redbird Field 
- Verne Drive-in Theater
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Side trip: Wayfinding
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Your very top priority:  
A community-wide wayfinding system29

99

Redevelop this sign.
30

FUEL

DOWNTOWN

FOOD

LODGING

MEDICAL

CAMPING
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How do people find: 
- Blue Mounds Trail? 
- Your sports facilities? 
- The military museum? 
- Hinkly House? 
- Your ice arena? 
- Aquatic & fitness center? 
- County courthouse? 
- Downtown? 
- Jim Brandenburg Gallery? 
- Public restrooms? Visitor information? 
- Hospital? 
- “Blue Mounds Lake”
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Wayfinding includes

• Vehicular signs: information, restrooms, parking, etc. 
• Attractions & activities 
• Trail markers and access points 
• Visitor information kiosks 
• Pedestrian wayfinding (downtown)
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105

Wayfinding is an investment,  
not an expense

Plays a role in your branding efforts
A major component in your marketing efforts
Reinforces a positive experience
Increases spending locally
Educates visitors and locals about what 
you have and where it’s located
Builds community pride
Is as much a science as an art
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Studies show that wayfinding  
will increase retail sales and services between 14% and 28%. 

NOTE: Navigation systems are NOT a substitute for wayfinding.

Bottom line
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A nice little gem! But really? “The Lake”?  Blue Mounds Lake?
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Very nice and perhaps a regional draw!
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Where’s the trail head? Where do you park? Can I rent a bike?
32

113 114



Add a small sign next to the sidewalk: Blue Mound(s) Trail.33
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Add more of these (but decorative) along the trail!
34
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This trail is exceptional!
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The Very Best of Luverne: 
- The Wayside Chapel 
- “Riverside Park” & Redbird Field 
- Verne Drive-in Theater 
- Blue Mound Trail
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